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1. Select your target.  The target could be an advocacy target (elected official or other decision maker) or an outreach target (group or constituency that you would like to involve in RESULTS).





2. Analyze who and what are important to your target.


What issues do they care about?


What groups or constituencies do they listen to?


What media sources do they read and respond to?


What types of information are they likely to be persuaded by – data, personal stories, etc.?





3.  Analyze your network and resources in relation to your target.





4. Identify three concrete next steps you can take to begin your outreach.
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Power Mapping








